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[. INTRODUCTION

The purpose of the report is to present the kedirigs of an evaluation of the MA Advertising
Management Study Programme delivered by VytautagnMs University [hereinafter — VMU].
VMU was first established in 1922 and re-establisime1989. It is a university of Liberal Arts
oriented towards a humanist culture, with a stremgphasis on studying broadly themed courses.
VMU also has a strong international culture andif@o It is organised into 10 faculties [Arts,
Catholic Theology, Economics and Management, Hut@ani Informatics, Law, Natural
Sciences, Political Science and Diplomacy, Soc@ker®es, Music Academy]. It offers 39
Bachelor programmes (3 of which are taught in Em})i52 Master programmes [15 of which
are taught in English] and 15 Postgraduate studgrammes, including Doctoral studies in 17
different fields. A wide range of foreign languagmirses are also available. Internationalisation

is a key strategic priority of the university.

The MA Advertising Management is a second cycledytprogramme delivered by the
Department of Marketing, based in the Faculty obritamics and Management. It is a 2 year,
120 ECTS programme. It was registered with the @efdr Quality Assessment in Higher
Education [hereinafter — SKVC] in March 2011 ane tlirst cohort of students started in
September 2011. The programme received 28 applisain this first year and 9 students were
admitted, of which 5 had state funded places. hindecond year, the programme received 30
applications, and 11 students were admitted of kwiichad state funded places. The other
departments of the Faculty [Economics, Finance &ahagement] collaborate with the
Department of Marketing in the delivery of the StiRtogramme, in terms of staff and facilities.

The Faculty provides 5 Bachelor programmes and 8téds study programmes.

The Evaluation Team was put together by SKVC ansisted of:

Prof. Paul O'Sullivan [Team Leader], Prof. Csabargags, Mr Darius Bagdziunas [social
partner], Mr Justinas Zalys [student represergdtirof. Dr. Sigitas Urbonavicius, Prof. Marie-
Paule Sheard, Prof. Juergen Bruns was also due fati of the panel but was absent due to
health reasons.

The Evaluation process was based on the scrutirifeoSelf-Evaluation Report [hereinafter —
SER] submitted by the Self-Assessment Group at VMWbie SER was supported by a number
of annexes presenting supporting data. The sgratmal analysis of the report was carried out

according to criteria clearly set out in a methodgl document. This was followed by a visit to
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VMU which allowed meetings and discussions with iBerstaff of the Faculty, with staff
responsible for organising and writing the SER hwgachers responsible for teaching courses
on the programme, with current students and aluandiwith social partners. After the visit on
23 and 24 October, 2013, the Evaluation Team désnligheir findings and agreed on an
evaluation of the programme, submitted in reporinfat to the Programme Team. Following
receipt of the comments from the VMU team, thelfirggoort was prepared integrating, where
appropriate, points made in response to the fredt df the report.

. PROGRAMME ANALYSIS

1. Programme aims and learning outcomes

The main aim of the programme is to produce higjuglified advertising managers who are
able to think strategically and react quickly t@oging environments. The realisation of this aim
is facilitated through 8 distinct intended learnmgcomes. These are generally well-phrased and
reflect a student centred approach. They focustodests’ ability to think critically, work
independently as well as within a team. It is nateat the learning outcomes are purposefully
interlinked, to provide breadth as well as spesmliand are expressed within the context of the
field of study [Advertising Management]. Breadthuseful with respect to the career aspirations
of students in the field of study. Graduates wal &ble to take up employment in different
business enterprises as a result. However, theartelogy used in the phrasing of the Learning
Outcomes within the individual course descriptiates not explicitly reflect the high level
competences and skills which can be expected irasté programme, such as critical thinking
and analytical skills. In addition the followinguslty Programme aim should be added: that
students must be able to carry out independenpieee of scientific research and present the
findings in a thesis. In addition, as the prograanmas scrutinised alongside 2 other Masters in
the Faculty [Master of Marketing and Internatio@mmerce and Master of Marketing and
Sales], it was noted that there was very littiéedd@nce between the aims and learning outcomes
of the 3 study programmes. For the Master in Atilsieg Management, creativity skills should

be highlighted as a specific aim of the programme.

Nonetheless the programme aims and learning outangeconsistent with the type and level of
the qualification offered [e.g.independent workaleation, problem solving]. However, the
programme title focuses on Advertising but theneay outcomes and the content do not reflect
this as much as could be expected so there iskaolacompatibility between the title and the

content of the course.
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The Learning outcomes comply with the legal requiats at both national and European level.
They also reflect the needs of the labour markdh@Republic of Lithuania, as indicated by
data provided by the Lithuanian Department of Stias, showing the need for workers in the
field of sales, marketing and advertising as waslltlae substantial growth of the number of

enterprises in the country.

The aims and learning outcomes of the programmeallasther related details, are made
available publicly through the system governed bg Ministry of Education and Science
[AIKOS]. They are also accessible via the Univgrsvebsite as well as other appropriate
websites and publications. Staff also presenaimeand learning outcomes of the programme to

the students at the start of the first year.

2. Curriculum design

The Study Programme meets national and Europeanireetents, as well as University
regulations in terms of, for example, length odgtunumber of courses per semester, credit load
and size of the Final Thesis [30 ECTS]. The coutsscriptions contained in Annex 1 of the
Self-Evaluation Report are useful in demonstratihg links between subjects and the
Programme outcomes, course outcomes and requirerfrent students. Although high level
competencies such as critical thinking and evabmativere not clearly expressed in the
programme aims, these are found amongst the lgpoutcomes of the various courses. The
subjects are evenly spread over the duration optbgramme with the Final Thesis taking up
the last semester. Students also have the oppiyrttmicustomise their studies by selecting

option courses.

Some of the course descriptions make referenceetogouisites. These are of 2 types: the first
type is a Pre-requisite which should be completefbrie admission to the programme [e.g.
Marketing Communication as a Pre-requisite for Atlsag Theory]. Although this was not
clearly explained in the SER, discussions withgtedf revealed that applicants are filtered and
those without Marketing Communication in their Beldr studies are rejected. The second type
is a Pre-requisite which must be completed durmegdrogramme before selecting a course, for
example as an option [e.g. Advertising Businesa Rre-requisite for the option. Projects and
Process Management, as per Annex 4 Table 1]. fdrerehis reveals sequencing issues which

may hinder students’ learning opportunities.
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The programme structure includes 3 Research Papeseas, one in each of the first 3 semesters.
Papers are presented and defended. Discussionstaftiievealed that Research Paper 1 aims to
deliver knowledge and skills needed to implemermnt advertising plan; Research Paper 2 aims
to enable students to identify aspects of sociapaasibility in advertising, prepare an
advertising project for a company or in relationatgocial problem; Research Paper 3 aims to
enable students to prepare an advertising campaigncompany. It is therefore clear that all 3
courses are relating very closely to advertisingcpce. Although these courses are no doubt
very beneficial to students they do not in any \wegpare them for the Final Thesis, in terms of
scientific Research Methodology and analyticallskilThe SER team and other staff told the
panel that students have studied Research Metmotleeir Bachelor and that their individual
supervisors can help them with methodology questibtiney have any. The panel was also told
that students often select their Thesis topicsdasethe work they have done in theses papers.
However, when speaking with students and gradudétess clear that they could leave it as late
as the end of semester 3 before selecting a topidleat most of them did so. The panel was
also told by a graduate that he had to consultrando teacher who was not related to the
programme as he was struggling with the analytisgdects of the work. The relatively low
quality of the Theses which were presented fortsgrao the panel is most likely related to this

issue of curriculum design. The panel reflected thay were not enough of a scientific nature.

Although the course descriptions indicate thatfstafike efforts to reflect in their courses

aspects of technology development in their fielte panel felt that elements such as digital
marketing and social media marketing were not cigffitly covered in the programme. Teachers
admitted that they felt there should be a separatgse in the future to cover these aspects.
Aspects of marketing which are crucial to Advergsuch as Brand Management for example
are only included as one relatively small part lué integrated Communication Management
course. However, the experts’ group understandsstizh courses are available at this level in
the Department. Additionally, the textbooks lisiadthe course descriptions tend to be rather

old in many cases.

It is pleasing to note that staff include a lasgaount of independent group work, results of
which students submit in both written and oral fatm

The panel recognises the challenges which the fyai@des in providing a programme which is
close to a conversion programme, with business ranmdtbusiness graduates in the student
population.
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3. Staff

There are 12 members in the Study Programme stafiuding staff from outside of the
Marketing department. This is sufficient for thdaterely small size of the cohort, although
students from outside the Study Programme can dattee courses. All staff are recruited
according to the legal requirements of the Ministfy Education and Science. Majority of
teaching staff have Doctorates and the 2 teachkhosde not yet have their Doctorate have a
Masters qualification. Most staff have many yearexperience in both teaching and research,
as well as some practical experience in indus®gme of the part-time teachers also work in
companies, e.g., JSC Eiginta, BIG IDEA LT [Advarits Agency], as well as NGOs. This
aspect is particularly important for this type obgramme. However, 3 names are present on all
the programmes examined during the visit, and tla@eeno staff with research or practical
experience in Advertising, especially in the digitspects of Marketing and Advertising.
Therefore, although the overall staff size is app#y sufficient, it is clear that many of these
staff are involved in several other programmes,asd do not have the correct background for

the Marketing and Advertising programme.

Teachers’ workload is determined by a Standardobskeed by the Rector’s office. Teachers
publish their research results in scientific jousnpe.g., Journal Of Management, Journal of
Social Sciences, Journal of Business EconomicsManthgement]and take part in conferences
in Lithuania and abroad [e.g, International Confese on Business-Science-Government
partnership; International Conference on CustonwrChange Driving force; International

Conference Practice and Research in Private ankitFRdcton.

Other forms of scholarly activities include intenips in European Higher Education
Institutions, Erasmus mobility as well as involverén international projects. Teachers also
take part in Training sessions to improve theirggedjical skills, for example with respect to
“problem-based teaching” and how to formulate aand learning outcomes. With regards to
future development needs, the staff feel that, mgivilhe University drive towards

Internationalisation, staff will need support wisspect to dealing with students from different

countries, such as language issues and cultufatelifces.
The Marketing Department, in which the Study Progree is based, has in addition developed a

special “cluster” or unit to support research giractical, applied nature. It is hoped that thig un

will in future be able to fill the gaps in terms Aflvertising specific research. Teachers are also
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involved in a range of further professional acieéstsuch as supervising Doctoral studies, acting

as Quality experts, and contributing to a rangprofessional associations and bodies.

The University and the faculty offer many opportigs for academic mobility through the LLP
Erasmus programme or other exchanges. The takerufhdse among the Study Programme
teachers is high. Every year more than 50% offulidime teachers of the Study Programme
take up academic mobility activities.

At the end of each year teachers must submit atrepotheir scholarly activities, the level of
which is linked to financial rewards. Although, i& stated that issues of professional
development are addressed in department and faco#gtings, staff development is not
systematically organised, promoted, funded or nooed [besides the annual reports]. There is
no clear Staff Development policy at UniversityFaculty level, which may explain the gap in

staffing with specific knowledge and expertise neamed above.

The panel anticipates that the staffing situatiath improve as the Department employs some
excellent younger staff who are in the process awhmeting their PhDs. The panel was
impressed by these individuals and feels that gteyld be the ones to supervise scientific work

in the future.

4. Facilitiesand learning resources

The University buildings are situated close to eamther. This is helpful given the
interdepartmental nature of the work on the StudhygfRamme. The Faculty has an appropriate
number of rooms at its disposal to deliver the progne, although rooms are in general use and
not specific to a particular Study Programme. Anber of rooms in the Faculty have been
recently refurbished. There is a broad range ofraizes from large [100-140 seats] to small
[12-25 seats] which is useful given the varioushuods of teaching and learning employed on
the programme. Classrooms are properly equippdgdmiltimedia projectors and have internet
access. Other special devices can be brought iedhnical services as required. There is a
good number of computer stations and other fagslisuch as laptops available for students and
staff. The University has established an Intrafiaetlity which is used to circulate teaching

material, answering students’ questions and othemeunications.

The Library provides good borrowing and readingilitees and also access to around 30

Databases. Students also have access to othardér The opening hours are satisfactory
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[from 9.00 to 19.00 during the week; from 9.00 ®.0D on Saturdays]. It is noted that the
library is also open on Sundays [from 9.00 to 1pddf¥ing exam periods. These hours however
do not enable students to work within the Libranyisonment during the evenings which may
be a disadvantage. E-Textbooks are used subdfaritinthe courses. This counteracts the
relative lack of the latest textbooks and professiditerature in the physical library. Students
tend to be satisfied with the speed and reliabitythe internet. They use SPSS within the
Library. There is no special software available fioe use on the programme to support the
Advertising aspects of the curriculum [e.g. Googlealytics] be it in the Library or Faculty.

There are no Mac computers either which is redslettas the Advertising industry uses Mac

equipment almost exclusively.

The University and Faculty have a number of Virtualrning Environments [hereinafter —
VLES] or the use of students and staff, mainly tF€tass and Moodle. Most teachers use the
VLEs and what is posted on one system also apeatise other. It is not clear however why
both systems are used.

The Faculty also has an impressive Video Confengnobom which is used for collaboration
with one of their partners [the University of Louvan Belgium] and is used by the students also
when they are working on joint projects with thetpar‘'s students [although this is mainly for

the students of the Master in Marketing and Intéomal Commerce].

5. Study process and student assessment

The admission and selection process is in line thighlegal requirements set out by the Ministry
of Education and Science of the Republic of Lithaaand with the University Regulations.
Students must have a Bachelor in the same or defetiel of study to enter the competition for
places. Those who have a Bachelor from anotherewity must take an English test.
Applications are evaluated by an Admission ComnaisgiStudy Programme staff and social
partners] and their selection is approved by thet&e In particular, students’ applications are
filtered according to whether their prior studieseaperience include some of the pre-requisite

elements such as Marketing Communication.

Some of the places are state-funded and demartdbie $ut remains fairly low [9 students on
the first cohort; 11 students on the second cohdrtle Department must consider whether there
is real demand for this programme and whether lit a@intinue to remain viable in the future,

unless a system of shared courses with other proges is established.
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It is pleasing to note that no students have drdppet of the programme. This shows
satisfaction and that the students are well supdoffatest survey reveals 60% satisfaction].
Students have demonstrated through assessmerthélyahave achieved the required learning
outcomes by achieving high grades with no failufidse programme follows the Assessment
Policy of the University which, according to staffiives a culture of Right First Time, and
drives the level of success. In other words, thkcp aims to teach student to work hard to
produce the best piece of work possible and natetp on a second chance. However, the
experts’ group noted that in the case of the Fiedses marks tend to be rather generous. It is
noted that students can redeem a failure. Theyeasiha failed course once free of charge and
repeat again on payment of a fee. However, thayoody resit the final exam part of the course
assessment. The first reassessment occurs withisame teaching session but if students fail
again they must repeat the course, with attendanddake the reassessment the following year.

This is acceptable as a policy.

Students can choose their individual study schednteestablish their study plans per semester
selecting courses from proposed lists. This detnates a high degree of student focus however
the level of flexibility must depend on the reqdirerder of delivery of the courses. The course
descriptions mention Pre-requisites [Refer to sasmie in Curriculum Design section].
Lectures tend to be scheduled in the evening,imsgaitom 17.00 or 18.00. This is appreciated
by students as it allows them to work during they.dBeside Lectures and seminars,
consultations with teachers are also available @aibe for group work. Students can also
contact teachers via Moodle and/or First Classctiead assignments are used and these include
case studies, presentations of research paperngctsrancluding real life projects in some
courses [e.g. Creative Strategies course whichhiegoNGOs]. Graduates have indicated that
these methods are much appreciated but that thaldvappreciate more work in real companies

or organisations.

The Study Programme uses the cumulative scoremsystocating different percentages of a
grade to the different elements of an assessmé&here are several assessments within one
course during one semester. Although, some offisessments are considered as formative,
they are in fact summative as all elements contilbwi the final grade for the course. It is noted
that the Study Programme team has reflected onapipopriateness of the allocation of
assessment elements. It has recently increasgubtbentage of marks allocated for independent
work and decreased the percentage for colloquidinis is in line with the aim and learning
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outcomes of the programme. The Final Thesis ituated through a viva which is attended by

no less than 5 persons including externals [acadand business].

The University Assessment Regulations consideressaf cheating in exams but there is no
statement of provision for dealing with plagiarismhich must be a potential issue given the
emphasis on individual work. The most common saftwpackages do not make provide
sufficient filtering for plagiarised work which h&gen translated into Lithuanian. However, the

University is conscious of this issue and workiogards a solution.

Students do occasionally get involved in researncthather activities but these are not organised
especially. The initiative is left to the studemtiso have opportunities to organise and contribute
to seminars, conferences and public lectures at \@id other universities. Students are also
encouraged to assist in their teachers’ researcfeqis but again there is no systematic
involvement. It is not possible to assess how comthe involvement of students in teachers’
project is but students met during the visit didfeon that they had taken up the opportunity to

contribute to their teachers’ research.

Student support is provided in a number of waysudénts have easy access to accurate and
timely information through the VLEs or Email. Thégpve opportunities for scholarships and
other financial support. They are supported acachdly via digital and face-to-face
consultations with their teachers. For exampleytican go and discuss feedback on an
assignment with a teacher on a one-to-one basis.Cdreer and Competences Centre of the
University also provides career consultations. Supfor the disabled is also available. Students
also have opportunities for involvement in actastiwhich provide informal learning [e.qg.,
volunteering]. However, this is not organised,leated or registered in the students’ records
systematically. There does not appear to be adiservice offering pastoral counselling [e.g.,
if students are stressed or have personal probleuisi is clear from discussions with students,
graduates and teachers that there is a high ldvieleadly, informal interaction between staff
and students, which is much appreciated and creatégh level of loyalty. This level of loyalty

is reflected by the social partners met during tls##, many of whom were graduates of the
Faculty [although not of the programme as it is/vexcent].

Mobility opportunities for students are availabl8tudents on the Study Programme can choose
from 18 foreign universities with agreements wikie tUniversity and Faculty. However, no

students from the programme have taken these ulpnomt, as it became clear during the visit
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that all students work full-time. There are noaming students from abroad as the programme
is currently taught solely in Lithuanian. Howevtrere are plans to develop courses taught in
English. In fact the Faculty website does state fome of these are available for 2013 entry,
e.g., Relationship Marketing. The students do c@uoess foreign students when they are
studying optional courses which are attended bgestts from abroad. The policy is that when

foreign students are present in the classroomddhigery language switches to English. There

are also guest lecturers from outside Lithuaniathadielivery language is usually English.

6. Programme management

Responsibility for the programme lies with the StRrogramme Committee along with the
Head of the Marketing Department, the Dean and Rheulty Board. This committee is
composed according to the VMU regulations. It isgging to note that the committee is at
programme level. The committee reports updateschadges to the programme and generally
liaises with the Office of Academic Affairs of tHéniversity, the office of the Vice Rector

(Studies) and the Centre for Study Quality and \@ation, and other key offices as appropriate.

A number of initiatives exist to involve variousakéholders in considering the organisation of
the study content and issues of the study envirohmerhese stakeholders include social
partners and alumni. All teachers and PhD studeat® the opportunity to get involved in

decisions relating to the Study Programme througlarge of means although these are not

specified.

Teachers have ultimate responsibility for the duabf their courses, including updating,
selecting materials and methods as well as assassmteria. Teachers and students of the
Study Programme are encouraged to give suggediorite update of the curriculum to the
Committee. These issues are discussed in committepartment and faculty meetings.

However, there appears to be no mechanism for gimoghand recording this type of feedback.

The Quality Assurance system is based on a contsipoocess which uses both quantitative and
qualitative approaches. Students have the opptyrttm evaluate courses at the end of each
semester. This is done during the last lectureibagpears to be a compulsory activity. The
format used to collect this feedback is not spedifiThere is an annual evaluation at Study
Programme level. The Centre for Quality adminsst@n additional questionnaire based on 10
quality criteria. Completion of this questionnaisevoluntary. Results are discussed with the

Head of the Committee and inform an improvement piga appropriate. Another survey was set
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up by the Study Programme Committee to support SeH-evaluation activity. External

stakeholders are involved in the evaluation. Adsteone social partner sits on the Study
Programme Committee. Social partners also takepdihesis Defence panels. It is pleasing to
note that the Faculty has many interactions witkiess although the nature of these is not

specified.

The results of evaluations and the decisions omgés or improvements are posted on the
Faculty and Department websites. It is assumeadhdiustated explicitly that students are able to
see this information. Results and decisions ase discussed within the Study Programme

Committee and at Marketing Department meetings.

It is clear that interactions with the student badiy among the teachers with respect to issues of
programme management are numerous. However,anieevident during the visit that there is
a lack of systematic application of a formal revipvocess. The panel was able to meet the
current Student Representative for the programnaetlis person confirms that she attends a
meeting once a semester after the results of theegware published [on website and via First
Class]. However, the representative did not havermal way of discussing potential issues
with classmates or of giving information of whatsadiscussed at the meeting. Social partners
were not aware either of the Study Programme Coteejialthough one person in the group
mentioned that he was involved in meetings reggrtive SER process. Finally, there were no
formal records of any meetings [agendas, minutesora plans] which tends to confirm the

rather informal approach to programme review.

[l. RECOMMENDATIONS

1. The programme team should include learning enésorelating to the need for students to
demonstrate the ability to carry out an indepengéete of scientific research and present the

findings in a thesis, and to demonstrate creatskii}s.
2. The programme team should introduce formal suppmrtResearch Methods to enable
students to complete Theses of a scientific natckiding the use of advanced analytical

methods.

3. Instead of squeezing the whole Thesis procdesssemester 4, the programme team should

require students to select a Thesis topic earthénprogramme and no later than semester 2 to
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allow students time to examine relevant literatueéore formulating their research question, and

time for their thoughts to mature and to carry emfpirical research as required.

4. The programme team should review the conterth@fprogramme with a view to include
courses or elements of courses more specificallating to Advertising [e.g. Brand
Management] and including the latest developmemntdigital and social media marketing and
advertising.

5. The programme team should review the sequgrafitourses to ensure that pre-requisites

do not preclude students from freely selectingansi

6. The Faculty should consider recruiting at ieame additional member of staff with specific
knowledge and experience of teaching advertisit@tee aspects, in particular how the latest
technology developments affect the work place is thdustry. The Faculty and University
should also consider how current members of staff lbe guided in their Staff Development
[including research and publications] towards thasgects, and how the younger members of

staff can be given more supervisory responsibdlitnethe future.

7. The Faculty, Department and Study Programnma t&euld consider how they can formalise
their review process by instituting a formal scHedagenda, minute keeping and establishing an
annual action plan to be reported on at the nextimg The role and responsibilities of student

representatives and social partners should al$orbwlised to assist with this process.
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IV. SUMMARY

The programme benefits from the high reputationtled university and word of mouth
recommendations from graduates and social partis®eial partners are very supportive in

particular and could be used more on the programme.

The Learning Outcomes of the programme are studentred although they are not well
reflected within the Learning Outcomes of the ceudgscriptions. In addition, the ability of
students to produce an individual piece of scientdésearch and present their findings [i.e. the

thesis] must be added.

The content of the programme is not fully consisteith its title as the choice of courses does
not provide much teaching related to Advertisingcsfically. The lack of formal teaching on
Research Methods to support the development andugtion of the Thesis is a significant
weakness. The limitation of Thesis work to theafisemester only is also a curriculum design
problem.

The teaching staff are a great asset to the pragemThey have heavy work loads and make
every effort to develop their publication records well as their pedagogical and business
knowledge, including working with local businessasd international partners on projects.
However, the staff with specific knowledge and eigrece to Advertising are under further
pressure and the recruitment of additional sta#f serious consideration to take the programme
into the future given the dynamic industry thafdvertising. Staff Development and assessment

should also aim to improve this area.

The programme benefits from very good infrastruetur general and learning facilities in

particular [Library, class rooms, computer labs Béletc].

Students and staff enjoy a very good level of imfak interactions. Teachers and their teaching
approaches are very much appreciated by studemsstias schedule [evening lectures allowing

work during the day].

Finally, it is clear that the programme team sefgesiback from the teaching staff and the
students. Discussions held with teachers and stsidadicated that their voices are heard.

However, there is a significant lack of formality the process. Formalising and recording the
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work carried out to review the programme will benéfie Faculty in the long term when it
considers future applications for accreditationanfrbodies such as EFMD [EQUIS] which

require a lengthy paper trail.
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V. GENERAL ASSESSMENT

The study programmaAdvertising Management (state code — 621N50005) at Vytautas Magnus
University is giverpositive evaluation.

Sudy programme assessment in points by fields of assessment.

No. Evaluation Area E\_/aluat_lon Areq
In Points*
1. | Programme aims and learning outcomes 3
2. | Curriculum design 2
3. | Staff 2
4. | Material resources 3
5 Study process and .assessment (student admissiody proces 3
student support, achievement assessment)
6 Programme management (programme administraticerniak quality 3
" | assurance)
Total: 16

*1 (unsatisfactory) - there are essential shortogsithat must be eliminated;

2 (satisfactory) - meets the established minimugquirements, needs improvement;
3 (good) - the field develops systematically, hiasirtctive features;

4 (very good) - the field is exceptionally good.

Grupés vadovas:

Team Leader: Paul O‘Sullivan

Grupes nariai: Prof. habil. dr. Csaba Forgacs
Team members:
Prof. dr. Jirgen Bruns
Prof. Marie-Paule Sheard
Prof. dr. Sigitas Urbonagius
Darius Bagd4inas

Justinas Zalys
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Santraukos vertimas iS angh kalbos

V. APIBENDRINAMASIS IVERTINIMAS

Vytauto Didziojo universiteto studjj programa Reklamos vadyba (valstybinis kodas -
621N50005) vertinama teigiamai.

Eil. Vertinimo sritis Srities
jvertinimas,
Nr. balais*
1. Programos tikslai ir numatomi studiezultatai 3
2. Programos sandara 2
3. Personalas 2
4. Materialieji iStekliai 3
5. Studij eiga ir jos vertinimas 3
6. Programos vadyba 3
IS viso: 16

*1 - Nepatenkinamai (yra esmipirikumy, kuriuos litina pasalinti)
2 - Patenkinamai (tenkina minimalius reikalavinueskia tobulinti)
3 - Gerai (sistemiSkai giojama sritis, turi savit bruoy)

4 - Labai gerai (sritis yra iSskirti

V. SANTRAUKA

Studijy programos patrauklugrdidina aukSta Universiteto reputacija ir absolydei socialinig
partnery teigiami atsiliepimai. Socialiniai partneriai lalgamlaiko studiy program ir turéty bati
jtraukiami dar labiau.

Programos studjj rezultatai orientuoti studend, nors studij dalyky aprasuose pateiktuose
studijy rezultatuose éra gerai atspingdi. Be to, formuluojant studijj rezultatus reikty prideéti
studenty gelejima savarankiskai atlikti moksljrtyrima ir pristatyti iSvadas [t. y., baigiamajame
darbe].

Studijy programos turinys nevisiskai atitinka pavadigirkadangi iS éstomy studiy dalyky tik
nedaugelis yra konké&ai susig su reklama. Didelis studijprogramos ttkumas yra formalaus
déstymo apie tyrimo metodus, kuris gag rengiant ir raSant baigiagi darly, stoka.
Baigiamojo darbo raSymo nélkmasj paskutin semesty taip pat yra studiy sandaros problema.

Déstytojai yra didziulis study programos turtas. Jiems tenka didziulis darliwikt bet jie deda
visas pastangas rasyti straipsnius leidiniamsntgidiavo pedagogines ir srities Zinigskaitant
bendradarbiavim su vietos bendramis ir projekt; igyvendining su tarptautiniais partneriais.
Vis délto specifinyy Ziniy ir reklamos srities patirties tutimm personalui tenka didejtampa,
tockl reikéty gerai apsvarstyti papildomo personalo samdymorydles ateityje, jei norima, kad
studijy programa ir toliau gyvuat turint galvoje reklamos srities dinamiskanSios srities
gerinimas taip pat tdéty bati akcentuojamas personalo profesinio tépodo ir vertinimo
procesuose.

Studijy program vykdyti padeda gera infrastraka ir ypa studijavimo patalpos [biblioteka,
auditorijos, kompiuterj laboratorijos, VMA ir pan.].
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Studentai ir personalas puikiai bendrauja ir nefdran Studentai labai vertinastytojus ir jj
déstymo metodus, taip pat ir lankgbaskait tvarkarast [paskaitos vyksta vakare, tddjalima
suderinti studijas ir dagovisg dierg].

Galiausiai yra akivaizdu, kad stugliprogramos grup renka gjztamojo rySio informacij i$

personalo ir studegt Per pokalbius suédtytojais ir studentais paai§k, kad jj nuomors

klausomasi. Vis élto procesas éra toks oficialus, kokio neétysi. Studijy programos vertinimo
metu atliky darlky reikty jforminti ir dokumentuoti, kas tthy naudinga Fakultetui ilgalatie

perspektyvoje, jeigu jis sumamytateityje gauti tokj organizacky, kaip EVPF [EQUIS],
akreditaciy. Sios organizacijos reikalauja iSsamios dokumeekos.

Ill. REKOMENDACIJOS

1. Reiléty j program jtraukti studijj rezultatus, susijusius su studegekEjimu pademonstruoti
gebkejima savarankiskai atlikti mokslirtyrima ir pristatyti iSvadas baigiamajame darbe, taip pat
gekejimg pademonstruotiteybinius mokjimus.

2. Reikety oficialiai remti moksling tyrimy metodus, kad studentai gal rasyti mokslinio
pohidzio baigiamuosius darbus, kuriuosgyopasitelkiami pazang analitiniai metodai.

3. Nereikéty viso baigiamojo darbo raSymo procesprausti 4-3 semesy. Uz studijy program
atsakingi asmenys téty reikalauti student pasirinkti baigiamojo darbo teyranksti, dar studij
pradzioje, bet ned&iau nei 2-ame semestre, kad prieS imdamiesi famstulmokslinio tyrimo
klausiny studentai tuity pakankamai laiko aktualiai litefati iSnagriti bei laiko mintims
subrandinti ir empiriniam tyrimui atlikti, kaip teikalaujama.

4. Reilety perziréti studijy programos turip ir jtraukti studijj dalykus ar studi dalyky
elementus labiau susijusius su reklama [pvz., prelenklo vadyba] bei skaitmerds ir
socialires medijos marketingo bei reklamos naujoves.

5. Reilety perziréti studijy dalyky déstymo sek siekiant uztikrinti, kad privalomi reikalavimai
netrukdyty studentams laisvai rinktis pasirenkgmnstudiy dalyky.

6. Fakultetas tity apsvarstyti galimy pasamdyti dar bent vigrdarbuotag, turint specifiniy
Ziniy ir patirties @stant reklamos temas (pvz. tokias kaip, kgkaka naujausi technologiniai
pasiekimai turi darbo vietoms Sioje pramym). Fakultetas ir Universitetas & apsvarstyti,
kaip galima laty pactti dabartiniams darbuotojams tobulinti Siuos aspeKiskaitant mokslia
veikla ir publikacijas] ir kaip jaunesniems personaloiaas galima bty patikéti daugiau
prieziaros pareig ateityje.

7. Fakultetas, Katedra ir stugliprogramos grup turéty apsvarstyti, kaigforminti vertinimo
proceg sudarant oficial grafika, darbotvark, rengiant protokolus ir metirveiksmy plarg, apie
kurio jgyvendinimy bity atsiskaitoma kitame susitikime. Studeatstoy ir socialiny partneny
vaidmen ir atsakomyBbs sritis taip pat reiikty jforminti siekiant paremtijroces.
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